








VRF & IVX Systems
Capacity Range
2 pipe Outdoor units - 14 to 119kW
3 pipe Outdoor units - 22 to 90kW 
IVX range - 20, 25 and 30kW

Key Features:
•  Ducted, 2-way and 4-way cassette, under ceiling, 

wall mount and fl oor console 
indoor units

• Wired and wireless control options

•  Central station, 7 - day timer and centralised 
computer control systems

• High level interface (Lonworks)
•  Lower impact on the environment due to higher 

operating effi ciencies and the use of a non-ozone 
depleting refrigerant, R410A

• Up to 150 metre pipe runs
•  Up to 50 metre height difference between indoor 

and outdoor units
• IVX range with up to 4 fancoils

Water Cooled Packaged
Capacity Range
Horizontal - 3 to 44kW, Full range stocked 
in R and CE versions

Vertical - 7.7 to 160kW, up to 38kW stocked 
in R and CE versions

Key Features:
• HWP Protection Circuit Board
• Fault output relay card
•  Copper/copper tube-in-tube condensers, 

self cleaning
•  Cabinet constructed from high quality 

galvanised steel 

• HP safety and start limit timer
•  HWP35-58, 117, 190 -445 include 3 speed 

centrifugal fan 
• HWP77-96, 139-170 include 4 speed centrifugal fan 
•  HWP35-117 include quiet rotary compressors on 

RIS mounts
•  HWP139-445 include high effi ciency scroll 

compressors on RIS mounts
•  Lower impact on the environment due to higher 

operating effi ciencies and the use of a non-ozone 
depleting refrigerant, R410A

•  Range of accessories including spring mounting 
kits, hoses, fi lters and thermostats

Chilled Water Fancoils
IMDL Low Height Range
Capacity Range - 4 to 13kW
•  3C + 1H versions kept in stock
• 3 and 4 row cooling coils versions
• Hot water heating and electric heat available
• Left and right hand versions available

IMD Fan Coil Range
Capacity Range - 9.5 to 55kW
•  4C + 1H versions kept in stock
• Hot water heating and electric heat available

IJD Air Handling Units
Capacity Range - 37 to 240kW
•  Hot water heating and electric heat available
• Up to 6 row cooling coils
• 25mm closed cell insulation
• Forward curved centrifugal fans, belt drive

Under Ceiling Chilled Water Fancoils
Capacity Range - 5 to 16kW
•  2c + 1H kept in stock
• Hot water heating option available

Plant Room Package Unit
Capacity Range - 25 to 95kW

Key Features:
• Centrifugal condenser fans
• Fancoil confi guration options
•  Built in attenuator option on 80 

and 95kW models

• High effi ciency scroll compressors
•  Condenser air discharge options, 

horizontal or vertical
• High ambient versions
• Equipment load / Switch room versions
• Remote air cooled condensers

Air Cooled Chillers
Capacity Range - 106 to 1080kW 
Hitachi range of air cooled chillers utilise Hitachi’s 
world renowned screw compressors to achieve 
industry leading features such as; low noise, 
small footprint and high effi ciency. The units also 
utilize R-407C refrigerant, R407C has a zero ozone 
depletion potential thereby minimising the units 
impact on the environment. 

Key Features:
•  Low noise levels as standard (74dBa @1m for 

1080kWR model)
•  High effi ciency cooling cycle (Full load COP’s 

up to 3.41) 

• Small footprint and installation space required
• Step or Infi nitely variable capacity control options
• Low CHW models available
• High ambient models available
• Made in Japan
• Low and High level interface options available
• Cyclonic oil separator, >99% effi ciency
• Cavity compressor casing - low noise
• Virtual oil-free refrigeration system

Water Cooled Chillers
Capacity Range - 118 to 710kW 
Hitachi range of water cooled chillers utilise Hitachi’s 
world renowned screw compressors to achieve 
industry leading features such as; low noise, 
small footprint and high effi ciency. The units also 
utilize R-407C refrigerant, R407C has a zero ozone 
depletion potential thereby minimising the units 
impact on the environment.

Key Features:
• Energy saving
•  High effi ciency cooling cycle (Full load COP’s 

up to 5.19) 

• High reliability
• Easy installation
• Reduced refrigeration charge
• Compact design
• Cyclonic oil separator, >99% effi ciency
• Cavity compressor casing - low noise
• Virtual oil-free refrigeration system



For more about our comprehensive range, contact your local Temperzone offi ce today.

Hitachi and Temperzone both see this alliance as an excellent opportunity to 
grow the combined business in Australia. This is more than just a distribution 
arrangement as right from the outset we will be offering some commercial 

product to the market that includes both Hitachi and Temperzone components. 
In the future we see new products jointly developed and Hitachi product 

manufactured locally for the Australian market under license.

This alliance is a very exciting development for both Temperzone and Hitachi.

System Controllers – DC Inverter, IVX,VRF systems
One controller is compatible with all the listed systems

Key Features:
•  LCD display
•  Complete operation functions
•  Test and fault indication
•  System fault and run diagnostics
•  Over 40 optional system parameter options
•  7 day timer models
•  Central station controllers
•  High level ( lonworks ) gateways
•  Fully contained PC based network control systems available
•  2 wire, low voltage communication link
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In the middle of a tough recession, most 
businesses are thinking about survival. 
Temperzone on the other hand is thinking 
expansion! A major step in the national 
expansion plans is the acquisition of new 
premises in Blacktown, in western Sydney, to 
house the Australian Head Offi ce, an expanded 
manufacturing facility, larger warehousing space 
and a reconfi gured spare parts division.

Planning for Expansion
Temperzone announces acquisition of new offi ce 
and factory complex in Sydney

The new facility at 17,500 square metres 
allows the entire operation to be under one 
roof, bringing major benefi ts of improved 
effi ciency and room for expansion. Another 
important factor is that the new building 
allows for the integration of Hitachi 
Australian air conditioning business, 
including staff, inventory and parts, into 
Temperzone’s distribution system.

The next step is in August, when the new Victorian offi ce/warehouse comes on line and Brisbane and 
Perth will follow over the next twelve months.



National Sales manager David Staker summed 
up the Temperzone approach. “We are, 
investing heavily on building the Temperzone 
business. We are not just planning for next 
year but for the growth of the business well 
into the future.”

The commissioning of the new warehouse 
facilities in Brisbane and Perth will cap off 
two years of expansion which started with 
the extension of the Temperzone Group 
manufacturing facilities in Auckland.

There was also an extensive upgrade of 
manufacturing equipment with new automated 
sheet metal cutting and punching machines 
installed as well as a new powder coat line and 
a doubling of the size of our testing facility.

With the projected growth of both Temperzone 
and Hitachi product over the next few years
the fl exibility and allowance for expansion of
the new complex is a critical part of their 
business plan.

The new Sydney facility is just one part of a 
larger program. Starting a year ago in Adelaide 
Temperzone Australia began a program of 
expanding their warehouse presence around 
the country. Their intention is to enable them to 
have better availability and faster delivery of 
product nationally. This will mean that they don’t 
have to rely upon a Sydney warehouse but have 
well stocked regional warehouses in Brisbane, 
Melbourne, Adelaide and Perth.
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Temperzone recently announced a signifi cant 
reduction in prices for their air cooled split 
ducted and package units up to 40kw. At a
time when the rest of the market has increased 
prices by 5% plus, Temperzone is going 
against the trend.
Temperzone’s National Sales Manager, David 
Staker explained the new pricing strategy in a 
recent interview.

Temperzone Prices Down

Is the reduction in prices a short term reaction 
to a tough market?
It is defi nitely not a reaction to tough market 
conditions. Rather it is the fi rst part of a 
strategic change in our pricing policy. In
the under 40kw air cooled market we have 
traditionally been seen as excellent quality but 
at the higher end of the price range. We are
not changing our quality at all. We are simply 
making our product more price competitive. 
There are quite a few factors that have allowed 
us to make this change.
What are those factors?
The most important factor is the continued 
growth of Temperzone and effi ciency of
scale and manufacturing that has brought.
We began an expansion of our local 
manufacturing facilities, both here and in
NZ over 12 months ago and there is still at
least another 12 months to go in this process. 
Larger and more effi cient manufacturing 
facilities, with substantial new machinery,
have given us signifi cant economies of scale. 
Without doubt this is the most important factor 
in the change in our pricing policy. It also allows 
us to clearly say this is a permanent strategic 
change in our pricing structure.
Is being a local manufacturer a factor?
Unlike most of our competitors in the under 
40kw market, most of our product is 
manufactured in our Aukland NZ or Sydney 
factories. This means that we have been almost 
immune to the rapid currency fl uctuations in the 
last 12 months. The drop in the A$ from over 90 

cents US to less than 70 cents US, has put a
lot of price pressure on imported product.
Even at the current exchange rates around 80 
cents US we have quite an advantage. The 
overall strength of the Australian economy has 
also been a positive factor too. At the same 
time we have seen a general reduction in 
commodity and component costs due to the 
Global Financial Crisis. We made a decision to
pass these reductions on in our pricing.
The current economic situation has been a 
strong endorsement of our commitment to
local manufacture. If we had moved our 
manufacturing to Asia, like some of our 
competitors, we would not be in such a
strong position today.
What is your message to the
Air Conditioning market?
It’s not often as a sales manager you are happy 
to tell the market your prices in a whole 
segment of your product range have gone 
down. What I would like to say to the market is; 
“If you are currently quoting jobs, make sure 
you give your Temperzone rep a call because 
now is a great time to talk to Temperzone about 
pricing. You will be very pleasantly surprised at 
what we can do!”




